
 

Flip the Like Switch in three key areas 

 Website 
 Social Media 
 Email 

Website 

Most are going to Google you and check out your website so 
make sure that you have one that people can click from Google 
search result and view. Once there it needs to be: 

Easy to use 
Branded 
Not confusing 
 Include pictures of your face and your staff’s face 

Social Media 

Businesses that do not take advantage of the power of social 
media will regret it in the future when it shifts like banners 
did. 

Don’t have a social media presence if you’re not going to  
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HOW TO KEEP CUSTOMERS YOU NEVER MEET 

KEY FACT: IN THE US ALONE, 
THERE ARE 325 MILLION 
MOBILE SUBSCRIPTIONS. IN 
2018, 52.2% OF 
WORLDWIDE ONLINE 
TRAFFIC WAS USING A 
MOBILE DEVICE. 
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maintain it regularly. 
Include pictures of yourself, staff, and customers not just 
product even if it is food unless they are done very very well 
Personally comment or have some on staff that’s personable 
and good at it comment (do NOT hire an outside agency for 
that who makes your social media more like a commercial 
because people want REAL and to work with REAL people) 
You can hire a staff person or outside agency to create 
content like videos and pictures but still need to be of your 
business, work, etc.  
Be a part of community 
Use humor 
Include a CTA & logo 
Keep text short, pithy, and relevant 

email 

Email is NOT dead but must be done right. 

Humor. Humor. Humor. Use funny giphy’s etc  
Use Mailchimp (free email service) or similar to brand and 
automate your emails 
Segment 
Send relevant information and tips 
Be human. Be real. Be personable 
Sign off with “thanks” when possible because people take 
action or respond more when you do 
Use your face in pics and/or short 30-60 second videos (Dubb 
is a great app to use) 
Be a sleuth and “investigate” your clients both on Facebook 
and Instagram. Learn a bit about them or even on the phone 
when possible and then use the information to send valuable 
and useful content to them.  

consistently brand across all platforms

People want to like you 
but you have to give 
them a reason! 

When you’re using a link 
to a video or article, 
take the time to create 
or copy and paste a nice 
photo instead of using 
the link’s picture. And 
THEN create your own 
compelling copy. 


