
How to Keep customers you’ve never met





In the US alone, there are 325 
million mobile subscriptions. In 
2018, 52.2% of worldwide online 

traffic was using a mobile device.



And yet many business, especially small businesses, fail to 
not only take advantage of this unique online opportunity, 

but actually ignore it altogether or put minimal effort into it! 



Today’s businesses must develop a strong, engaging, and authentic online platform or risk disappearing. 



Most order online for convenience and price.  

It goes without saying that your website needs 
to be convenient—easy ordering, easy 
booking, and ease of use. 

Easy. Easy. Simple. Easy.  

But how do you compete with price? It’s ALL 
about the best price (outside of ease) and if 
your customer finds a better price, you’re 
history. 

Outside of lowering your prices to compete 
online (not a smart strategy at all), what can a 
business do?



Flip the like switch! 



The Three MUSTS:

Website

Social Media

Email
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Let’s look!  

 No Instagram presence for House of Furniture and 
Facebook is impersonal. 
 And no personal touch at Clovis Furniture Exchange 

on Instagram or Facebook. In fact, what’s pushed most 
is pricing.  

WHO ARE THESE PEOPLE? WE WANT TO KNOW!



Let’s look at Leal’s!  

 Definitely better.  
 A menu. But can’t order online. 
 Personal touch of kids drawings but can’t see them. 
 Put “About Us” separately and pictures of the peeps!!!! 
 Facebook is MUCH better!  
 IG has ONE picture of food!!!! Erase it or start 

managing it! 

WE WANT TO KNOW THEM! Don’t take for granted that 
everyone knows you, especially with base and millennials.



Let’s look at Juanitoes!  

 No website! 
 Facebook is not being managed. Last post was 

November 2018. 
 Mainly food pics no people. 
 No personal touch of community and belonging. 
 No IG. 

So if I’m looking at either Leal’s or Juanito’s as a newbie 
or stranger in Clovis, I’ll probably go with Leal’s because 
of Facebook and a website. Or I’ll compare prices but 
since similar still go to Leal’s because more personal!



No Lunch and Learn until 2019!
People want to like 
you but you have to 
give them a reason!



Your branding should be consistent across website, social 
media, and emails. On website, keep it clean, easy to use, and 

have pictures of yourself and staff as much as possible.  



Social Media:

Be real. Be authentic. Personally respond to 
comments.

REAL people need to manage the site and be 
willing to devote the time and attention to it.

Businesses who ignore social media are going to 
regret it. Facebook is a small country. IG is a 
community. Ads are both are super cheap!
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4 Humor. Humor. Humor. 

5 CTA and LOGO!!!!!

6 Text should be short, pithy, relevant, provoking, and 
as engaging as possible. Make engaging easy!



When you’re using a link to a video or article, take the time 
to create or copy and paste a nice photo instead of using the 
link’s picture. And THEN create your own compelling copy. 



Email is NOT Dead!

Use Mailchimp (a free service) to brand emails and 
build list.

Humor. Humor. Humor. Take advantage of GIPHY 
and add humorous GIF’s to emails. 

Segment. Segment. Segment.
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4 Send relevant and helpful information or tip.

5 Again, be human. Be REAL. Let your personality 
come out.

6 Sign off with, “Thanks” when possible.



People like you 
more the more they 

see your face.



Download DUBB 
and send short 

30-60 second videos 
of useful info and/
or tips specific to 

your clients.





Be a sleuth and “investigate” your clients. Facebook. 
Instagram. Learn a bit about them or even on the 
phone when possible and then use the information 
to send valuable and useful content to them.  

*Takes more effort and time and depends on size of current customer 
database but I’ve seen businesses do this with 100’s to 1000’s of  
customers using a system.



Let’s look mine!  

 Website has my face as much as possible. 
 Instagram is full of humor, tips, and my journal using 

video dominantly. 
 My email is branded and segmented. 
 My FB sucks but my private one is better.



FREE Online Master Class

 For business owners, staff, and employees who are 
introverted 
 In-depth training on the four introvert types 
 Building trust with your clients fast 
 Hindrances common to introverts that sabotages 
their business and profitability 
 How to create presence

March 12th 10:00 AM or 6:00 PM 

Register @ http://bit.ly/like_a_boss_2019

http://bit.ly/like_a_boss_2019



